Second Harvest Food Bank

America is unique in the world for the vastnesg®of

Second Harvest Food Bank many resources. Fortunately, one of the most basic
Of Central Florida  of these resources is food for our tables. Almost
paradoxically, however, one in every 10 of our hbiys is at risk of
being hungry at some point during every year. Nehalf of these
people are children. Although there is plentywggiofood tofeed all
our people, a full 10% find that their personatuemstances prevent
them from being able tpay for enough food.

Fortunately for most Americans, thousands ofpnofit feeding pro-
grams exist to help these individuals and famiieseed. In Central
Florida alone, there are hundreds of emergency foamtries, soup
kitchens, shelters, senior centers, and other ifmpbroutreach pro-
grams.

The Second Harvest Food Bank of Central Florida is a vital part of
the hunger alleviation mission of more than 450 pmofit agencies
throughout 11 east central Florida counties. Niovits 25t year of
service, the Food Bank works to provide agencigd wmiillions of
pounds of our nation’s “extra” food each year, Isat tmany more peo-
ple can be helped than would otherwise be possibhés was a record
year in which the Food Bank distributed 18.7 millipounds of food—
enough for 12 million meals—to agencies on thetfioes of hunger
relief.

And the people asked him, saying,
The Second Harvest Food Bank What shall we do then? Hean-

a model of collaborative effort, mg Swered them saying, Hethat has

shaling the caring resources provi( M0 c0ats, let him give to him who-

by hundreds of food industry dono lhas none; and he that has meat,

X . X et him do likewise.

financial donors, nonprofit agen Luke 3:10-11

partners, volunteers, congregatic

and others. The old adage that “it

takes more than food to feed the hungry” has never

been more true than it is today.

ﬁ www.foodbankcentralflorida.org
=

A partnership of prayer, understanding and gifts

WHO RECEIVESEMERGENCY FOOD
ASSISTANCE?

Partner agencies served by the Second HarvestBamkiof Central Florida

provide food for a broad cross-section of household

e 21% of the members of households are elderly

e 32% of households include at least one employett adu

* 96.8% of all members of pantry client householdsldsS. citizens.

* 56% have incomes below the official federal povéstyel during the pre-
vious months.

e 16% are homeless

* About 42% of clients are non-Hispanic white, 49% aon-Hispanic
black, 7% are Hispanic, and the rest are from atharl or ethnic groups.

HOUSEHOL D COMPOSITION

49.5% of the client households are single-persarséloolds.

« Among client households with children, 45.1% argkd parent house-
holds.

e 24.1% of the client households have at least omabee younger than age
18.

e 9.1% of the client households have one or morelddil ages O to 5 years.

CHOOSING BETWEEN FOOD
AND OTHER NECESSITIES

e 31% of clients served by the Second Harvest Foatk B&Central Flor-
ida report having to choose between paying for faod paying
for utilities or heating fuel.
e 26% had to choose between paying for food and gayir rent or mort-
gage
* 4% had to choose between paying for food and paginmedicine or
medical care.

HOUSEHOLD RE-
SOURCES

*  3.2% of the clients do not have access to a
working telephone.

* Nearly 40% of the clients do not have access =
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a working car.

A partnership of prayer, understanding and gifts.




